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GIiRiS VE AMAC

Turizm arastirmasi, turistlerin erillesmis, bireysellestirilmis ve ,egzo-
tik® temsilleri nedeniyle elestirilmistir (Larsen, 2008; Obrador, 2012; Schén-
zel, 2010). Turizm arastirmalarini nétr hale getirmek, yeniden sosyallestir-
mek ve egzotik halden ¢ikarmak igin, ,sosyal doniisim® bir¢cok turizm
arastirmacisinin arastirma merkezine aile ve akrabaligi yerlestirmesini sag-
lamistir. Sonug olarak, son 10 yilda, tatillerde ailelerin ,aile® ve ,yogun sos-
yallik® uygulamalarna iliskin teori olgunlasmistir. Bu durum tatil yapar-
ken giindelik yasamdaki rollerini, sorumluluklarmi ve iliskilerini yanlarin-
da getiren aileler {izerine ¢alismak icin teorik bir ¢er¢eve sunmustur. Bu-
nunla birlikte, turizm arastirmasindaki sosyal doniisiim, ¢ekirdek aileyi aile
turizmi arastirmalarinin merkezine yerlestiren teorik bir ¢ergcevenin gelis-
mesine yol agarken, aile kompozisyonlar1 ve ¢gekirdegin disindaki aile {iye-
leri goz ard1 edilmistir. Bu, Kennedy-Eden ve Gretzel'in (2016: 13) modern
aile tatillerinin ,aile meclisleri® ve herkesin veya bazi aile iiyelerinin bir
kombinasyonu olarak daha iyi tanimlanabilmesine ragmen ,turizm litera-
tiirliniin aile tatillerinin bir kar1 koca ekibi ve belki de diger aile iiyelerinin
dahil oldugunu hala biiyiik 6l¢iide varsaydigini® ortaya ¢ikarmistir. Ayrica,
Schinzel ve Carr (2016, s. 1), aile turizmi arastirmacilarini, ,ailelerin daha
genis bir gesitliligini tanima egiliminin belirgin oldugunu® kabul ederek,
daha ¢esitli, muhtemelen uzmanlasmis, arastirma konularimi incelemeye
cagirmaktadir.

Konusmanin amaci, Batililagtirilmig fazla sosyallik séylemlerinin, aile
birlikteliginin, kaliteli zamanin ve ¢ocuklarin sosyallesmesinin aile tatille-

riyle ilgili arastirmalar nasil yiriittiigiinii vurgulayarak, ¢ocuk dostu tu-

1Dog. Dr., Giiney Danimarka Universitesi, Tasarim ve Iletisim Boliimii
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rizm ve aile tatilleriyle ilgili bir dizi ¢alismanin sonuglarim1 sunmak, tartis-
mak ve sentezlemektir. Konugsma ayrica, su anda, turizm c¢alismalarindaki
sosyal doniisiim ve aile tatillerinin mevcut kuramlari tarafindan yeterince
ele alinmayan giindemleri aragtirmaya isaret etmektedir. Bu nedenle, s6z
konusu konusma, son yirmi yil boyunca yapilan baz1 énemli teoriklesme
gelismelerinin sunumuyla aile turizmi arastirmasinin olumlu y6nlerine ve
hem turizm endiistrisi hem de turistler i¢in faydali olacak aile tatili ¢alisma-
lar1 i¢in giiglii bir teorik ¢ergeve olusturma arayisi i¢cinde gelecekte ele alina-
cak konularin kapsamini genisletme ihtiyacina isaret etmektedir. Bunu ya-
parken, cocuklarin rolleri ve 6zellikle seslerinin susturulmasi, hem aile tu-
rizminde hem de ¢ocuk dostu turizmde kilit akt6rler olarak onlarin daha iyi

anlagilmasini saglayan bir aragstirma ¢agris1 vurgulanmistir.

Aile Tatilleri Arastirmas1 Uzerine I1k Diisiinceler
Aile turizmi arastirmasi ,yeni® degildir ve turizm arastirmalarindaki
sosyal doniistimden ¢ok dnce, ¢ok gesitli arastirma disiplinleri ve gelenekle-
rinden bir¢ok arastirmaci aile turizmine ilgi duymaktadir. Bununla birlikte,
bu arastirmanin ¢ogu geleneksel tiiketici karar verme kurami ve tiiketici
davranis kuramlari tizerine temellenmis kuramlar olarak, tatil - karar ver-
me teorisi olarak etiketlenebilir. Tiiketici davranislarindan ve pazarlama
gegmisinden turizm arastirmalarina gelindiginde, ,Giizel Tatil® (Blichfeldt,
2006) ve ,Tatil Aligskanliklar1® (Blichfeldt, 2007) ¢alismalar1 aile tatillerinde
yaptigim ilk ¢alismalardi; arastirma kariyerimin buasamasinda, ¢ocuklarin
aile tatilleri rolleri hakkindaki bulgularin bu kesif aragtirmalarinin en 6nem-
li sonucu olacaginin farkinda degildim. Her iki arastirma pargas1 da tatil ka-
rar verme teorisinin geleneksel tiiketici karar verme teorisinin elestirel ol-
mayan bir sekilde uyarlanmasiyla - yiiksek katilimli tatil karar1 - verme du-
rumu; turistlerin bilgi arayan ve rasyonel tiiketici olarak goriilmesi ve tatil-
lerin, insanlarin gri ve donuk yasamlar1 boyunca yillik ilging bir olay olarak
tasvir edilmesiyle duyulan endise ve temel bir rahatsizlikla ortaya ¢ikmustir.
Benim i¢in ,Giizel Tatil® calismasimin baslangici, ¢ogu turizm ¢alisma-
larinda turist motivasyonlarinin sanki durgun, duragan ve insanlarin ya-
samlar1 boyunca yasadiklar1 degisimlerden bagimsizmis gibi ele alinmasi-
dir. Calismanin temelinde yatan fikir, insanlarin giinliik yagsam kosullar1 ve
igerigi yasamlar1 boyunca degistiginden, seyahat motivasyonlari ve tatil

deneyimleriyle ilgili isteklerinin de degisecegidir.
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Acikgasi, bu noktada, insanlarin yasamlarinda aile yasam dongiisii
(FLC) teorisi hakkinda ¢ok sey zaten biliniyordu ve diger gelisim teorileri,
¢ogu insanin hayatin1 karakterize eden donemler arasindaki asamalar1 ve
gegisleri kavramsallastirmistir. FLC, genellikle en kii¢iik ¢ocugun yasi ile
birlikte, hane halki reisinin yasi, medeni durumu ve isttihdam durumu ile de
tanimlanan ¢ok degiskenli birkavramdir.

Tiim gelisim modellerinde oldugu gibi, FLC, - FLC ailesel evrelerinde -
bireylerin farkli gelisimsel asamalardan gectigini 6ne siirmektedir. Seyahat
kariyeri merdiveni teorisini genisleterek (seyahate evrimsel bir bakis agisi
uygular ve daha deneyimli gezginlerin daha yiiksekte olduklarini, daha
yiiksek olanlarin Maslow’un ihtiyaclar hiyerarsisine esdeger olarak merdi-
vende yukari ¢iktiklarini 6ne siirer) insanlarin yasam kosullarina ve/veya
simdiye kadarki seyahat deneyimlerine gore degisen seyahat motivasyon
durumlarima yansiyan seyahat kariyeri gelistirdiklerini ifade etmektedir.
Ancak bu gelisimin, zamanla artan bir sekilde bir merdiven formu gibi adim
adim bir ilerleme seklinde olmasi sart degildir.

Niteliksel ,Giizel Tatil® ¢alismasi, insanlarin tatilleri sirasinda istekli
olduklar1 deneyimleri derinden etkileyen giinliik hayatlarinda (ve 6zellikle
aile yasam dongiisiindeki asamalar1) farkli yollar 6nermistir. Daha da
onemlisi, bilgi verenlerin seyahat kariyerlerine iliskin hesaplari, yasamlari
boyunca farkli zamanlarda diledikleri deneyim tiiriinden olduk¢a haberdar
olduklarini iddia etmistir. Bu nedenle, bilgi vericiler, genis yelpazedeki tatil
yelpazesinin ,deneyimlerin repertuart® olarak nitelendirildiginin ¢ok far-
kindaydilar. Ozellikle ilging bulgular: (a) genglerin, gocukken ailevi rolle-
rinden aktif olarak ayrilmalarinin, ¢cekirdek aile ile birlikte seyahat etme, ak-
ranlariyla birlikte seyahat etme de dahil olmak {izere ¢ekiciligin artmasiyla
kendini daha az géstermesidir; (b) bebeklerin ve tatillerin "eslesmedigini",
birgok ¢iftin ¢ocuk sahibi olduklar1 zaman yeni tatil tiirlerini daha az talep
etmeleri (c) ¢ocuklar biiyiidiiklerinde ebeveynleri, tatilleri ¢ocuklarina de-
gerli deneyimler ve anilar (ve ¢ocuklar biiylidiikge daha muhtesem dene-
yimler) vererek ,iyi ebeveynlik® yapma firsati olarak gormektedirler.

Ayni kaliplar, ,Tatillerin Aliskanlig1® (2007) ¢alismasinda ortaya ¢ik-
mustir. Bu durum, tatil 6ncesi karar verme siireglerini kapsamli bir problem
¢ozme olarak tanimlamanin ¢ok basit oldugunu gostermistir. Bu ¢aligma,
arastirma katilimcilar arasinda ¢ tatil karar verme modelini ortaya koy-
mustur. Birincisi, tatilleri evden uzakta bir sekilde yasamlarimin merkezi
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olarak goren insanlarin karar verme siiregleri genellikle ,alisilmis® hale
gelmistir. Tkincisi, tatilleri daha az 6nemli géren insanlar i¢in gegici, diisiik
katilimli karar verme siirecleri veya sadece ,aile tatillerinde etiketleme*
olarak goriiliir. Ugiinciisii, yakin zamanda yeni tatil tiirlerine baslamis olan
insanlar, kapsamli problem ¢6zen kisilerdir ve kurumsallagsma ve aligkanli-
&1n birgok tatil karar verme siirecini karakterize ettigini 6ne siirmektedirler.
Bu iki ¢alismanin ana katkisi, Batililasmis baglamda, ¢ogu zaman o kadar
ayrilmaz olmak ve insanlarin hayatlarinda hafife alinan kisimlar olan
tatillerin ¢ogu zaman "imtiyaz degil de hak olarak" tanimlanmasindan do-
layi tatil i¢in karar vermenin aligkanlik haline gelmesi ve kurumsallagmis
olmasidir. Bununla birlikte, yagsamin farkli noktalarinda insanlar seyahat
diizenlerini degistirir ve yeni tatil tiirleri ararlar. Cocuklarin aile birimine
girmesi ve biiyiidiik¢e ihtiyaglarinin degismesi, ¢ocuklarinin yaslari, yetkin-
likleri, ihtiyaclari, becerileri ve istekleri gz oniine alindiginda miimkiin
olan en iyi tatilleri gegirmelerini isteyen ebeveynler i¢in seyahat modelle-
rinde gecislere neden olmaktadir. Buna gore, bu iki ¢alisma ¢ocuk dostu bir
tatilin kiiciik yasta cocuga, daha biiyiik yastaki ¢ocuga veya genclere sahip

ebeveynler i¢in tamamen farkli anlamlara geldigini ortaya koymaktadir.

Cocuklarin Konusmasina izin Vermek - Ya da en azindan geng -

cocuklarin konusmasina

I¢inde oldugumuz binyilda, aile tatilleri iizerine yapilan arastirmalar,
ebeveynlerin arastirmacilarin sadece kendi ihtiyaglari, istekleri ve arzulari
ile ilgili degil, aym1 zamanda ¢ocuklarin ihtiya¢larini, diisiincelerini, duygu-
larini, isteklerini ve arzularimi anlamak istediklerinde de giivenilir cevap
verenler olarak nitelendirildigi varsayimina dayanmaktaydi. Ornek olarak,
Nickerson ve Jurowski (2001: 20), seyahat ve turizm literatiiriinde ¢ocukla-
rin Sesini dogrudan igeren tek bir ¢alismay1 tanimlayarak (Cullingford’un
1995 yilindaki arastirmasti), ,turizm i¢in ¢ocuklarin tercihlerini inceleyen
¢ok az sayida g¢alisma oldugu® sonucuna varmislardir. Bu eksiklikleri gi-
dermek i¢in 2009 yilinda 89 Danimarkali gen¢ ¢ocuk ile nitel gériismeler
igeren bir projeye katildim. Calisma, ¢ocuklarin turizm arastirmalarinda
dinlenmesini saglamay1 amac¢lamistir; goriisiilenlerden birinin (9 yasindaki
Mathilde)’nin sdyledigi gibi:

,Bence ¢ocuklart dinlemelisiniz. Onlar her zaman soru sorulan yetiskinler-

dir. "
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Bu noktada, arastirmalar, ¢ocuklarin aile tatiline karar vermeyi etkile-
melerine ragmen, bunu ¢ok dolayl1 olarak yaptiklarini ve rollerinin daha
pasif olarak, belki tatile gitme konusunda olacagi, fakat karar verme siireg-
lerine dogrudan dahil olmadiklar1 ve nihayetinde, ebeveynlerinin verdigi
her tiirlii karar1 kabul edeceklerini ortaya koymustur. Ayni1 zamanda, pa-
zarlama arastirmacilari, ¢cocukluk ile genclik yillar1 arasindaki ¢ocuklara (8
ile 12 yaslar1 aras1) yogun ilgi gostermeye baslamistir. Bu nedenle, bu ¢o-
cuklar {izerine arastirma yapma se¢enegi, hem pazarlama sektoriiniin ,¢o-
cuk-geng arasi pazar bolimiine" (veya bulusuna) ilgi gostermesinden ve bu
yas grubunun daha kii¢iik cocuklardan daha yeterli ve erisilebilir aragtirma
katilimcilart olmasinin pragmatik ve ahlaki diisiincelerinden ilham almistir.
Blichfeldt ve dig. (2010, 2011a) yaptiklar1 calismada ¢ocuklarin tiiketici
haklarina sahip oldugunu; ¢ok deneyimli turistler oldugunu; 6n tatil karar
verme siire¢lerinde ¢ok aktif ve varis yeri se¢imi ve ¢esitli faaliyetlerin ya-
pilmasi, hangi restoranda yemek yenmesi gerektigi ve tatil sirasinda tiim ai-
le iiyelerinin ihtiyag ve isteklerinin nasil dengelenmesi gerektigi konularin-
da s6z sahibi olduklarini (olmak istediklerini) 6ne siirmiistiir. Bununla bir-
likte, bu ¢alismanin en 6nemli sonucu, ¢ocuklarin goriismeci rolii tistlene-
bilmeleriydi ve bu rolde, tatillerde, mevcut arastirmalarda ileri siiriilenden
¢ok daha ,olgun® olduklaridir. 8-12 yas arasindaki birka¢ katilimcinin ifa-
deleri asagidaki gibidir:

,Biraz dirdir ederim, ama kabullenebilirim. Tatile gitmenin biiyiik bir sey ol-
dugunu diisiiniiyorum ve hi¢ olmamasindan iyidir. Her zaman istedigin gibi ola-
maz .

,Digerleri de bazi seylere karar vermeli... Sadece kiigiikler degil biiyiikler de
stmartilmali”.

, Tatildeyken gercekten ailem ve kardeslerimle zaman gegirmeyi tercih ederim.
Tatildeyken ger¢ekten ailenizle zaman gecirmek istiyorsunuz .

, Sanki arkadaglar:m: *tatildeyken+ aramzyorum, ¢iinkii o sirada stresli haya-
tima dair hi¢bir sey yapmak istemiyorum. Tatiller kendi kendinizle ve ailenizle ol-

makla ilgilidir".

Cocuk Dostu Turizm: Ozgiir Olmak i¢in Giivenli Olmak
Yukarida bahsi gegcen ¢alisma sadece 8-12 yas arasindaki ¢cocuklara ses
vermekte, bu nedenle turizm arastirmalarinda daha kii¢iik ¢ocuklarin

sessizligine katkida bulunmaktadir. Kii¢iik ¢ocuklarin ve ¢ocuk dostu tu-

Sivas Interdisipliner Turizm Arastrmalar Dergisi » 11



rizmin daha iyi anlasilmasina katkida bulunmak amaciyla, Mikkelsen ve
Blichfeldt, giivenligi ve ¢ocuk dostu oldugu bilinen bir tatil tiirii hakkinda
dort yillik bir arastirma projesi ylriitmiistiir; 6rnegin Kuzey Avrupa'daki
karavan alanlarinda karavanla kalmak (Danimarka 6rnegi). Bu ¢alismanin
temelinde, Mikkelsen ve Blichfeldt (2015), ,iyi vakit geciren ¢ocuklarin
karavan tatilinin daha siradan bir tatil tiirii baglaminda ne anlama geldi- gini
tartismistir. Makalede, tatillerini 5 farkli Danimarka karavan alaninda
gegiren 437 kisi ile 210 nitel, yerinde goriisme yapilmistir.

Calisma, ,aile zamani® ve c¢ocuklarin ,kendi zamanlarinin®, sosyal
kimliklerin (aile zamaniyla takip edilen) ve daha fazla bireysel ilgilerin
(kendi zamanlaryla takip edilen) dengelenmesine izin veren birbirine baglh
basliklar olduguna isaret etmektedir. Mevcut teoriye kiyasla, kara- van tatili
yetigkinler i¢in daha fazla ,kendi zamanina® ve ,es zamanina“ izin veriyor
gibi goriinmektedir, ¢linkii ¢cocuklar ,kendi zamanlari" i¢in olaganiistii
firsatlara sahiptir. Bununla birlikte arastirma, biitiin aile birey- lerinin
katildig1r aile birlikteligi ve asir1 sosyallesme arasindaki nadir olan
"cocuklarin saatlerce goriilmedigi" anlarda gergek, kaliteli aile zamaninin
en iyi sekilde gergeklestigini ileri stirmektedir.

Bu arastirmanin en 6nemli katkisi, arastirmaya katilanlar tarafindan
¢ocuklarin bagimsiz olmalarini ve kendi baslarina bir seyler yapmalar1 i¢in
yer ve firsat saglayan karavan alanlarinin "giivenli" ve yetiskinlige ka-
tilimin Onciisii yerler olarak goériilmesidir (Matthews, 1992: 37). Cocuklar
bes karavan sahasinda, belirlenmis oyun alanlarinda (6r. Salincak setleri,
atlama yastiklari, kaydiraklar vb. ile bagli oyun alanlar1) oynayacak, fakat
daha biiyiik ¢ocuklar ¢alilik, ,sokaklar® ve genellikle site gibi belirlenmis
alanlarda oynayacaktir. Daha biiyiik ¢ocuklar binanin iginde bisikletle,
¢ocuk motosikletiyle veya yaya olarak serbest¢e dolasacaklar ya da 6rne-
gin, biitiin 6gleden sonrasini ¢alilarin arasinda ilkel bir aga¢ kuliibesi insa
etmek i¢in harcayacaklardir. Bu karavan sahalarindaki eylemlerin ve uy-
gulamalarin ardindaki sdylem ,cocuklar i¢in 6zgiirliik® tiir. Ornek olarak,
bir arastirma katilimcist ¢ocugunun hi¢ bir yabanci dili anlamadan farkl:
milletlerden ¢ocuklarla basinda biri olmadan oyuna katildigin1 gururla
anlatmustir. Ilging olan, karavan alanlar1 bash basma ,giivenli yerler de-
gildir. Cocuklarin aktif bir sekilde 6zgiirliiklerini ifade ettigi yerlerdir ve
bdylece giivenli hale gelmistir. Bu durumu 32 yasindaki iki ¢ocuk annesi su
sekilde ifade etmistir:
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,Bu, cocuklar icin disart ¢ikip diger ¢ocuklari tanimanin harika bir yolu. Sa-
dece oyun alanina kosuyoriar ve oynayacak tonlarca ¢ocuk buluyorlar. Boylece on-
lar 6zgiir oluyorlar ve ebeveynler dinlenebiliyor-bir gozleri onlarin tizerinde olarak.
Bir ebeveyn olarak kendinizi giivende hissedersiniz. Sadece onun giivende oldugu-
nu hissediyorum ve bir sey olursa, ¢adira geri doneceklerdir. Boylece gidip oynarlar
ve sonra geri donerler. Bu serbest. Ama aglayan bir ¢ocuk goriirseniz, onunla ilgi-
leniyorsunuz, aglayan bir ¢ocugu gérmezden gelmiyorsunuz. Bu ¢ok hos ve giiven-
li bir ortam .

Bu anne tarafindan 6rneklendirildigi gibi, arastirma katilimcilar ,¢o-
cuklar1 saatlerce gormemis olmak" tan dolay1 (yasa bagh olarak) ¢ok fazla
endise duymaz, su¢luluk duymaz veya korkmazlar (yasa bagl olarak) - fa-
kat diger tatil ortamlarinda veya durumlarda boyle hissetmeyeceklerdi. Co-
cuklarin ebeveynler disindaki zamanlarinin organize edilme, denetlenme ve
yapilandirilma egiliminde oldugu (tatil yerindeki ¢ocuk kuliipleri gibi) diger
tatillere kiyasla, c¢ocuklarin karavan alanlarindaki kendi zamanlar
denetlenemez ve organize edilemez, ¢iinkii yetiskinler bu karavan alanlari-
n1 ¢ocuklarin 6zgiirce yasayabilecekleri ve deneyimleyebilecekleri giivenli

yerler olarak tanimlamis veyapilandirmistir.

Degisen Aile - Genis ve Cekirdek Olmayan Ailelerin Durumu

2018 yilina gelindiginde, aile turizmi ve turizm arastirmalarindaki sos-
yal déniisiim birgok turizm arastirmacisini arastirmalarinin merkezine aile
ve akrabalig1 koymalar1 konusunda cesaretlendirmistir. Sonug¢ olarak, son
yillarda ailelerin tatilde ,aile olmay1® ve ,yogun sosyallikleri‘ nasil yasadi-
&1 teorisi olgunlasti, bu da aile i¢i giinliik yasam rollerini, sorumluluklarini
ve iligkilerini incelemek i¢in giderek daha saglam bir teorik ¢cergceveye isaret
etmektedir. Turizm arastirmalarindaki sosyal doniisiim, ¢ekirdek aileyi aile
turizmi arastirmalarimin merkezine yerlestiren teorik bir ¢er¢evenin gelisti-
rilmesine yol acarken, ¢ekirdegin disindaki aile iiyeleri de susturuldu. To-
runlariyla sik sik ya da bazen tatil yapan dedelerle yapilan 81 niteliksel ye-
rinde goriisme yapan Mikkelsen ve Blichfeldt (2015), biiyiikbaba ve torun-
larin ortak tatillerde aile olmak i¢in ne yaptigimi arastirdilar. Biiyiikbaba,
biiyiikanne ve torunun birlikte tatilleri, ¢ekirdek aile tatillerine birkag sekil-
de benzese de, onemli farkliliklar tespit edilmistir. Buradaki 6nemli farklar;
bu tatillerin biiyiikbabalarin ve torunlarin evde kolayca yapamayacaklari

sekilde etkilesime girmelerini saglamasi, dedeler i¢in ¢ocuklarina yardim ve
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destek araci olmasi, dede ve torunlarin bir arada ve ayr1 olmalarina izin
vermesi, cagdas ailelerin nesiller boyunca aile olmalarinin ¢ok 6nemli olma-
s1, dede ve torunlarin nasil aile olduklarina ve ¢ocuk dostu bir neslin nesil-
ler arasi sosyallesmede nasil bir anlami oldugunu gosteren 6nemli bir un-
surdur.

Sadece yirmi yil 6nce yapilan turizm g¢alismalari bazi aile {iyelerini
(biiyiikanne ve biiyiikbabalar gibi) gérmezden gelmekle kalmadi, daha da
o6nemlisi ¢ekirdek olmayan aileleri susturmustur. Aym zamanlarda, Clift ve
Forrest (1999, 2000), gezginlerin cinsiyet ve cinselliklerinin arastirillmamis
olmasina dikkat ¢cekmistir. Yine 2006'da Waitt ve Markwell (2006), turizm li-
teratiiriinde bir "escinsel boslugun" oldugunu savunmustur. Clift ve Forrest
(1999), turizm arastirma giindemine escinselleri dahil etmek igin ilk adim
atarak; ornegin, bazi escinsel turistlerin tatillerde escinsel sosyal yasami
aramalar1 ve taninmis escinsel yerleri ziyaret etmeleri muhtemelken (Ibiza,
Biiyilik Kanarya ve Mikonos), digerlerinin escinsel olmayan yerleri ziyaret
etmelerinin daha olas1 oldugu fikrini ortaya koymuslardir. Blichfeldt ve di-
gerleri (2011b), ,daha‘ veya ,daha az® escinsel olan bireysel tatil (bireysel
kisi degil) olabilecegini 6ne siirerek bu argiimani genisletmistir. Blichfeldt
ve digerlerinin (2011b, 2013a, 2013b) ampirik ¢alismalari hem escinsel er-
kekler hem de escinsel kadinlar1 igermektedir ve 6zellikle escinsel kadinlar
ile ilgili olarak, bulgularinin bazilarinin ¢ocuk dostu aile turizmi ve aile tu-
rizmi arastirma giindemleri i¢in énemli etkileri vardir. Ornegin, bazi lezbi-
yen turistlerin erkek escinsel turistlere benzemesine ragmen, digerlerinin
erkek escinsel turistlerden ¢ok farkli oldugunu, ,escinsel turizm® arastirma
giindeminin bir altkiimesi olarak goriilmemeleri gerektigini, ancak her ikisi
de escinsel turizm arastirmasi ve aile turizmi arastirmasi ile ilgili olan farkli
bir arastirma giindemi tarafindan canlandirilmay:1 hak ettigini savunmus-
lardir. Bunun 6nemli bir nedeni, lezbiyen ¢iftlerin% 50'sinin yasamlariin
bir noktasinda ebeveyn olmay1 planliyor olmalaridir (Amato ve Jacob, 2004
- bugiin ¢ok daha yiiksek bir yiizde olabilir). Yine de, 15 yil 6nce, escinsel ve
lezbiyen turizmine iliskin literatiir, ,Gokkusagi aileleri® nden pek de s6z
etmiyordu (Amato ve Jacob, 2004), bu ailelerin ayn1 zamanda hem escinsel
dostu hem de gocuk dostu tatillerde zorluk ¢ekebilecegi konusu bastirilan bir
sorundur. Blichfeldt ve dig.’nin (2013b) goriigsmeleri (goriisme yapilir- ken esi
ilk ¢ocuguna hamile olan 38 yasinda bir kadin) bu konuyu asagidaki gibi

ozetledi:
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,Demek istedigim, eger bir giines, deniz ve kum tatili planlarsam, Midil- li'ye
gitmeyi diisiintirdiim, ¢iinkii bircogunun oraya gittigini ve kiz arkadasim igin iyi
olan bir yer bulabilecegimizi biliyorum ve ben - ve simdi bir bebek geliyor
- bu yiizden belki de bizler, ebeveynler olarak, garip bir sekilde bakilmadan bebe-
gimizle birlikte olmamizin iyi olacag: bir yer ariyoruz. Bu konuyu gelecekte daha
fazla diisiinecegimi santyorum, ¢tinkii bir aile olarak gelecegiz ve belki de fark
edilmesi daha kolay olacak. Sadece iki arkadas olmak yerine, aslinda ¢ocuklu bir
aile olarak geliyoruz. '

Bu alint1 ile 6rneklendigi gibi, Blichfeldt ve dig.'lerinin (2013b) aras-
tirmasina katilanlar, tatile aile olarak nasil ve nereye gidebilecekleri husu-
sunda endiseliydiler. Ozellikle, lezbiyen arastirma katilimcilari, tatile gi-
derken escinsel bir ¢ift olarak ,fark edilmemelerinin®, escinsel erkekler i¢cin
oldugundan daha kolay oldugunu, cinsellikleri dikkate alinmadan
baskalarinin sik sik birlikte (kiz) arkadas olarak tatil yapan iki kadini1 go-
recegini belirtmislerdir. Bununla birlikte, lezbiyen ¢iftler cocuklartyla se-
yahat etmeye basladiklar1 zaman, hem ebeveyn-¢ocuk iliskilerinin gorii-
nirligii ve somutlugu hem de turizm alanlarina girmeleri nedeniyle cin-
sellik daha goriiniir hale gelir (6rnegin aile dostu konaklama yerleri, ¢o- cuk
dostu restoranlar ve aileleri hedefleyen eglence parklar1) burada hete-
ronormatif ailelerin ,norm® oldugu goriilmektedir. Cekirdek aile tatili or-
tamlarinin heteronormatif 6zelliklerine ,uymama‘ sorunu, zor olarak or-
neklendigi gibi, tek ebeveynli aileler i¢in kritik olabilir, Blichfeldt'in
(2013c) birkag bekar ebeveyni, ¢ocuklarinin sosyalligi deneyimlemelerini
istediklerinde ve diger ¢ocuklu ailelerin de bulundugu yerlerde tatil ya-
parken miimkiin olan ,tatil arkadaslar1 edinmenin sevincine® isaret etti- ler.
Hem tek ebeveynli hem de gokkusagi aile turizmi arastirmalari arti- yor
olmasina ragmen, ,Ebeveynler heteronormatif ebeveynlik senaryola- rina,
rollerine ve dzelliklerine ,uymadiginda‘, ¢ok az arastirma ¢ocuk dostu ve
ebeveyn dostu bir tatilin ne oldugu konusunu ele almaktadir.

Sosyal ve kiiltiirel kurumlar ve baglamlar degistik¢e, ,aile® gibi kilit
sosyal kurumlarin anlayis ve kavramsallastirmalar1 da degismektedir (ve
degismelidir). Yukarida bahsi gegen ¢alismalarin hepsi, ¢ekirdek aile ya-
pisinin yerini gittikge diger aile formlar1 ve yapilar1 aldigindan ailelerin
daha farkli kavramsallastirilmalar1 gerektigine isaret etmektedir. Asil soru
ailelerin gelecekte ne kadar genis bir sekilde kavramsallastirilmalart ge-
rektigi ve insan disindaki aile iiyelerini de dahil etmenin bununla alakali

olup olmadigidir? Sanders ve Hirschman (1996), evcil hayvanlar1 arkadas
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ve aile liyesi olarak tanimladiklar i¢in evet diyeceklerdir. Voith'e (1986) ve
Hirschman'a (1994) gore, evcil hayvan sahiplerinin% 99'u evcil hayvan- lari
aile iiyeleri olarak tanimladigindan ve Hirschman’in goriistiigii kisile- rin%
80'i evcil hayvanlarini ailenin tiiyeleri olarak tanimladigi i¢in evet di-
yeceklerdir. Bu gibi sonuglar Hill ve digerlerini (2008: 377) ,Ev hayvani-
nin soyagacinda yerini aldig1® sonucuna ulastirmistir. Holbrook ve Wo-
odside (2008: 377), ,hayvan arkadaslarimizin sevgili arkadaslar olarak ve
aslinda ailenin tam tesekkiillii liyeleri olarak ortaya ¢iktigini® savunmak-
tadirlar.

Kopeklerin (ve diger evcil hayvanlari) tam tesekkiillii aile tiyeleri
olarak tanimlanmasi ailelerin bos zaman yaratmak ve 6zellikle tatil "yap-
ma'nin, tatil ¢evresi ve sartlarinin ailelerin aligkanliklari, rutinleri ve uy-
gulamalarin1  degistirdigi konusunda ¢ikarimda bulunulmasina imkan
vermektedir. Cogu aile tatil sirasinda kdpegi birakmayi tercih etse de, ko-
pekler seyahat sirasinda batili ailelere en ¢ok eslik eden evcil hayvanlar- dir.
Genis saha c¢alismasina dayanarak, Blichfeldt ve Sakacova (2018), ko-
peklerin de dahil oldugu ailelerin tatillerini nasil gegirdiklerini ve kopek-
lerin diger aile iiyelerininkilerle ayni olmayan bos zamana ihtiyact olan
duygusal varliklar olarak degerlendirilmesi aile iiyelerinin tatilleri boyun-
ca islerini ve faaliyetlerini nasil etkilediklerini ele almistir. Bu ¢alismada,
kabaca 5 aile grubundan biri, daha siradan tatillerinde kdpeklerini yanla-
rinda getirmistir. Koépeklerin yalnizca ¢ok sayida seyahat birimine tam bagli
iyeler degil, ayn1 zamanda ailelerin tatillerinde neler yaptiklarin1  (ve
yapmadiklarini) ciddi sekilde etkiledikleri 6nemli bir bulgudur. Ayri- ca,
calisma bu ailelerin hem ¢ocuk dostu hem de ,képek dostu® olan ko-
naklama, faaliyet ve cazibe yerlerine ihtiya¢ duyduklarin1 ve bu ikinci tip
,dostluk" tiiriiniin turistlerin aile kdpegi getirmelerinden ¢ok daha fazla- sini
igerdigini gostermektedir. Aile turizmi ile ilgili kavramsallastirmala- rin ve
teorinin insan olmayan aile tiyelerini i¢cermesi veya dislamasi gere- Kip
gerekmedigini 6nerme niyetinde degilim, fakat bu c¢alisma aile birim-
lerinin gecerli tanimlaria ve bu aile birimlerinin iiyelerinin kimler oldu-
guna (veya olmadigina) bagh olarak, ,dost® turizmin ne oldugunun ve ne

olmasi gerektiginin duyarliligina isaret etmektedir
Bireyin Kendi Zamani ve Aile Zamam

Yukarida sunulan ¢alismalarla 6rneklendirildigi gibi, simdiye dek ai-
le tatilleri hakkinda ¢ok daha fazla sey biliyoruz ve ¢ocuklar 2000'li yillar-
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dakinden dahafazla aileleriyle birlikte tatillere gitmekteler. Son yirmi yil-
da gordigiimiiz 6nemli teorik gelismelerin bazilari, aile tatillerinin aile
kimlikleri ve baglarinin yapilanmasi i¢in kritik dneme sahip olmasi; ,aile
zamani® ve (hem yetiskinlerin hem de ¢ocuklarin) ,kendi zamanlarinin®,
sosyal kimlikleri dengelemeye izin veren birbirine bagimli varliklar oldu-
gu (aile zamani1 boyunca takip edilen) ve daha fazla bireysel ilgiler (kendi
zamaninizla takip edilir); daha fazla siradan aile tatili tiirtiniin yetiskinler
icin ,kendi zamanina“ ve ,es zamanina“ izin vermesi, ¢iinkii ¢ocuklarin
,kendi zamanina“ giivenli bir sekilde katilmak ve diger ¢ocuklarla etkile-
simde bulunmak i¢in olaganiistii firsatlara sahip oldugu; ,gerg¢ek, kaliteli
aile zamani‘, en iyi biitiin aile iiyelerini igeren, asir1 sosyallik ve aile bir-
likteliginin arasindaki degerli anlarda elde edildigi ve ara sira gocuk-
gengler ve gengler (temkinli bir sekilde) aktif olarak tatil karar1 verme sii-
reclerine katildig1 yoniindedir.

Aile turizmi arastirmalar1 olgunlastik¢a, aile birlikteligi idealinin aile
tatillerinde batili sdylemlere hitkkmetmis olmasina ragmen, bu sdylemler,
bireysel aile liyelerinin, beraberlik seviyelerini (aile zamani) ve ayriligi
dengeleme (aile bagliliklarindan, rollerden ve sorumluluklardan 6zgiirlii-
giin ihtiyaglarini temsil eden kendi zamanlarini) gereksinimlerini g6z ardi
eder (Mikkelsen ve Blichfeldt, 2015). Bu iki varlig1 dengeleme ihtiyacinin
bir nedeni, aile birlikteliginin aile tyelerinin aile kimlikleri olusturmasina
izin verirken, ayrilmanin bireysel aile iiyelerinin bagka tiir kimlikleri olus-
turmalarina ve agmasina izin vermesidir. Blichfeldt ve Smed'e gore (2012)
tatiller, bireyin kimliklerini aktif olarak kesfetmek, sinirlarini ¢izmek, ge-
nisletmek ve / veya pekistirmek i¢in kullanilabilir ve bunun sonucunda
kiminle, ne zaman ve nasil olacaginin se¢ilecegini ve bir tatille hangi kim-
likleri olusturmak istedigimizi belirler. Fakat eger farkl: tatiller farkli kim-
likleri insa etmenin bir yoluysa, turizm ¢alismalarindaki sosyal doniisii-
miin kimligimizin ailevi baglara baglanan kisimlarin1 ve es olarak rolle-
rimizi, (biiyiik) ¢cocuklar, (biiyiik) ebeveynler, kardesler gibi rolleri vurgu-
layip akraba vb., burada biiyiik 6lciide, kendi basina ailevi olmayan ko-
numsal tanimlamalar1 ifade eden sosyal kimlikleri gbz ardi etmesi bir so-
rundur. Bu nedenle, ,aile zamanmi® daha iyi anlayabilmek i¢in, ,bireyin
kendine ait zaman tatillerini‘de bilmeye ve ailevi olmayan kimlik insasini
kolaylastiran bu tatillerin, aile bireylerinin kisilikleri, ihtiyaglar1 ve istekle-

ri ile nasil beslendigini bilmeye ihtiyacimiz vardir. Bu tiir bir arastirmanin
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bir 6rnegi Blichfeldt ve d’ Ambrosio’nun (2018) erkek erkege yapilan se-
yahatle ilgili vaka incelemesidir. Bu uzun siireli ¢alismada, birlikte seya-
hate ¢ikmadan Once, seyahat sirasinda ve sonrasinda, ogullar1 okula git-
tikleri ve birlikte futbol oynadiklari igin birbirlerini taniyan bes Danimar-
kali erkegi izlemislerdir. Caligsma, gezinin bu erkeklerin erkek kimliklerini
nasil besledigini vurgulasa da, ayn1 zamanda bu erkeklerin baba kimlikle-
rini de besledigi arastirma katilimcilarindan birinin sozleriyle soyle ifade
edilmistir:

,Hedef, aramizda daha yakin iliskiler kurmak. ve bu gergekten harikayd: -
bunu yaparken miithistik. Yani pazartesi bulustugumuzda, dncekinden tamamen
farkly iliskilerimiz oldu. Ciinkii birbirimize ¢ok daha yakinlastik ve bu da ¢ocukla-
rimiz arasinda giiven insa etmektedir. Bu yiizden, *Luke’un oglu ve Tom un og-
lu+ tartismaya girerse, sana Luke'a yaklasmak daha kolay olacaktir ve séyle diye-
cegim: ,Bunun hakkinda konusalim’, diger babalarla olacagindan daha kolay. Bu
yolculuk bir sey ifade ediyor.

Bu arastirma katilimeisi, kendi oglunun ve digerlerinden birinin og-
lunun bir anlagmazligr olmasi durumunda, katildiklar1 seyahat telefonu
agmasini ve ,neler oldugunu® sormak i¢in aramasini saglar; , Yapmayacagi
bir seydi, eger seni bilmeseydim, 6nemsemezdim*. Bu alint1 ile 6rneklendigi
gibi, tatillerin aile bireylerini (bu durumda, babalar) ailenin geri kalani
olmadan, ailevi roller ve iliskiler i¢cinde beslemesi olasidir. Bu durum tiim
aile liyeleri i¢in gegerliyse (ve olmamasinin bir nedeni yok gibi goriinii-
yorsa), bu tiir ,bireysel tatiller* hakkinda daha fazla arastirma yapmak
sadece aileleriyle tatil yaptiklarinda degil, aym1 zamanda diger seyahat bi-
rimlerinde de (6rnegin, okul gezisine g¢ikarken, bir futbol turnuvasina gi-
derken veya bir arkadasinizi ve ailesini ziyaret ederken) bu ¢ocuklar i¢in
¢ocuk dostu olmanin ne anlama geldiginin anlasilmasini ileri goétiirebilir.
Bu konuyla ilgili olarak, tiim turistlerin gezi amagl ¢iktiklarinda turizm ve
otelcilik endiistrisi ile dogrudan temas halinde olmadiklarindan ve do-
layisiyla resmi turizm istatistiklerine dahil olmadiklarina da deginmek
gerekmektedir. Bu, 6rnegin, bir¢ok giinliik geziler ve VFF / VFR (arkadas-
lar1 ve aileyi / akrabalar1 ziyaret etme) turizme katildig1 zaman durum daha
fazladir. Bu nedenle ozellikle g¢ocuklarin seyahatini anlamak istedi-
gimizde, gelecekteki arastirmalar -hem ziyaretciler hem de ev sahibi agi-
sindan VFF / VFR turizmini de kapsamalidir.
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KAPANIS YORUMLARI

Blichfeldt (2007) ¢alismasinda, tatillerin ¢cogu zaman ¢ok ig¢sellestiril-
digini ve insanlarin hayatlarinda "hafife alinan" kisimlar oldugunu ve tati-
le karar vermelerinin bir ayricaliktan ziyade ,hak® olarak tamimlanmasi
nedeniyle aliskanlik haline geldigini ve kurumsallastigini ileri stirmiistiir.
Bununla birlikte, aile tatilleriyle ilgili mevcut aragtirmalarin ¢ogunda ol-
dugu gibi, bu ¢alismanin temeli, batililagsmis bir baglama ve orta sinif soy-
lemlerine dayanmaktadir. Batili orta simif arastirma katilimcilarinin fazla-
ca temsili, tatile ¢cikamayacak olanlar1 dislayarak, tatil yapmanin pembe bir
resmini ¢izmektedir. Bu nedenle, fakir aileler ve onlarin tatilleri hak- kinda
arastirma (bu ailelerin bazen bir ¢ocugun bir okul gezisine gitmesi- ne izin
vermek i¢in yaptiklar1 fedakarliklar déhil, ancak bunlarla sinirli olmamak
iizere); cocuklar1 daha ekonomik olmasindan dolay: akrabala- riyla tatil
yapmak i¢in gonderme uygulamalari; ve yaz kamplari bigimin- deki
¢ocuklar i¢in sosyal turizm) neredeyse hi¢ yoktur. Bu durum, ¢ogu ¢ocuk
icin tatilin kesinlikle bir ,hak® olmadigini, ¢ogu zaman bir ayricalik
oldugunu unutmamizi saglar. Mevcut arastirmalar, biiyiik 6l¢iide, eglen- ce
amagcli seyahat edemeyenleri susturmakla kalmaz, ayn1 zamanda ulus ve
sosyo-kiiltiirel baglamda batili olmayan c¢ocuklari ve aile tatillerini de
susturmaya meyillidir. Umarim bu konferans, arastirmamizin ve endistri
topluluklarinin ¢ocuk ve aile tatilleriyle ilgili aragtirmalarin orta sinif sdy-
lemlerinin ve Batililagtirilmis baglamlarin 6tesine genisletme yolculugu-
nun 6nemli bir parcasi olur.

Daha 6nce de belirtildigi gibi, mevcut arastirmalar ¢ekirdek ailelerin
tzerinde durarak, genis ailelere ve onlarin tatillerine dikkat etmemistir.
Yukarida bahsi gegen ¢aligmalardan biri, ii¢ kusak bir arada tatil ve torun-
biiyiikbaba tatillerinin kusaklar arasi nasil yogun bir sosyallik sagladiginmi
sunarak bu arastirma boslugunun kapatilmasina katkida bulunmaya c¢a-
lismistir. Kiiresel olarak, dmiir uzunlugu artmaktadir. Cogu Bati toplu-
munda uzun dmiir norm haline gelmistir; bu da Avrupa Birligi'nin niifu- sun
yaslanmasimi AB'nin karsilastigi en biiylik sosyal ve ekonomik zor-
luklardan biri olarak gostermelerine yol a¢mistir. Ancak sadece uzun
Omirliilliikk artmamakta, aktif yasamlar siiren ve hayati boyunca tatile
gitmeye devam eden yash yetiskinlerin sayis1 da artmaktadir. Nesiller
arasindaki paylasilan yasam siiresi arttik¢a, Bengtson (2001), biiyiikanne ve
biiytikbabalarin torunlarin sosyallesmesinde ve desteklenmesinde ro-
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liintin giderek daha 6nemli hale gelmesinin olasi oldugunu ve Kemp (2007,
s. 857) ,Artan uzun 6miir, torunlarin biiylikannelerini ve biiyiikba- balarim
daha fazla tanima firsat1 yarattigini" 6ne stirmiistiir. Artan uzun omiirliliik,
biiylikannelerin biiylikbabalarin ve torunlarin birlikte yogun olarak
sosyallesmelerinin, kusaklar arasinda bag kurmalarmin ve birbirle- rini
daha iyi tamimalarinin bir yolu olarak tatil konusunda daha fazla ¢a-
lismamiz1 zorunlu kilmaktadir. Daha da 6nemlisi, zamaninda ve giivenilir
olarak yapilan arastirmadan onemli dl¢iide faydalanilacak yenilik¢i ¢aba-
larla eszamanli olarak ,cocuk dostu® ve ,yasl yetiskin" dostu (fiziksel
erisimle sinirli olmayan) olan yenilik¢i turizm iriinlerine olan ihtiyaca
dikkat ¢cekmektedir.

Son olarak, mevcut arastirmalarin ¢ekirdek aile tatillerine yogunlas-
mast da bir sorundur ¢iinkii c¢ekirdek aileler gelecekte en yaygin aile
kompozisyonlari olmayabilir. Su anda, iki ¢ekirdekli aileler, karma aileler,
bekar ebeveynler, gokkusag: aileleri, birlikte yasamayan aile birimleri ve
birden fazla aileye sahip olan ve birden fazla aile biriminin tiyesi olan ¢o-
cuklar gibi diger aile bi¢imlerinde bir artis goériiyoruz. Cocuklar i¢in bu
,tatil olusumu® farkli insanlarla gegirilen farkli tatillerden olusabilecegi
(6rnegin, ¢ocukla annesi, bilylikannesi ve yetiskin {ivey kardesi ile tatile
giderken; baska bir tatili babasi1 ve yeni ailesiyle gecirebilir; Noel'i anne ta-
rafinin genis ailesiyle gecirirken, sinif arkadaslari ile bir okul gezisine gi-
der, futbol takimiyla birlikte uzun bir hafta sonu gegirir ve / veya babasi-
nin eski sevgilisiyle bir hafta sonu gecirir) anlamina gelmektedir. Tatille-
rin ¢ocuklar i¢in ne anlama geldigini ger¢ekten anlamak istiyorsak, o za-
man bu ¢ocuklara ses vermemiz ve yasadiklar1 hayatlar1 karakterize eden
tatil olusumunu ve topluluklarini; onlar1 basitge ,ebeveynlerinin ¢ocukla-
r1° olarak tanimlama egilimini sorgulayarak ve i¢inde bulunduklar1 genis
cesitlilikteki tatillerde beslenen iliskileri ve ¢oklu rolleri ortaya ¢ikararak
anlamaya ¢alismamiz gereklidir.

Sonug olarak, bu ¢calismada belirtildigi gibi gliniimiiz trendleri olan aile
turizminde artan hareketlilik, akiskanlik, mobilizasyon ve heterojen- ligin
bir taslagini ¢izmekte ve arastirmacilarin ve uygulayicilarin gelecek- te
ugrasmalar1 gereken konular olacagi i¢in simdiye dek aile turizminde
goriilmeyen kaliplara, uygulamalara ve performanslara isaret etmektedir.
Bu arayista, ¢ocuk dostu konusu incelenmek, tartisilmak ve anlagilmak

tizere kritik bir konu haline gelmistir.
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FAMILYAND CHILD-FRIENDLYHOLIDAYS:
EXISTINGAND EMERGING RESEARCH

AGENDAS
Bodil Stilling Blichfeldt?

INTRODUCTION and PURPOSE
Tourism research has been criticized for its masculinized, individuali-
zed and ,exoticised® representations of tourists (Larsen, 2008; Obrador,
2012; Schianzel, 2010). To de-masculinize, re-socialize and de-exoticize tou-
rism research, the ,social turn® has made several tourism researchers place
family and kinship at the center of research and consequently, in the last 10
years, theory on how families ,do family® and perform ,thick sociality® du-
ring the holidays has matured, offering an emerging theoretical framework
for studying families, who bring with them domestic, everyday life roles,
responsibilities and relations while holidaying. The social turn in tourism
research has, however, led to the development of a theoretical framework
that puts the nuclear family at the center of family tourism research, whe-
reas family compositions and family members beyond the nuclear core ha-
ve, at large, been ignored. This made Kennedy-Eden and Gretzel (2016:13)
conclude that ,the tourism literature still largely assumes that family vaca-
tions include a husband-and-wife team and maybe other family members
joining in®, even though modern family holidays can better be described as
,‘family assemblages’, a combination of all or some family members*. Furt-
hermore, Schianzel and Carr (2016, p. 1) urge family tourismresearchers to
dig into more diverse, possibly specialized, research topics acknowledging
that ,a trend towards recognizing a wider diversity of families is apparent®.
The purpose of the speech is to present, discuss and synthesize the re- sults
of a series of studies on child-friendly tourism and family holidays;
outlining how westernized discourses of thick sociality, family together-

2 Associate Professor, Ph. D., Department of Design and Communication, University of
Southern Denmark
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ness, quality time and socialization of children underlie research on family
holidays. The speech furthermore points to research agendas that are not, at
present, sufficiently addressed by the social turn in tourism studies and
extant theorizations of family holidays. As such the speech both points to
the positive aspects of family tourism research by presentation of some of
the major advancements of theorization that have been done during the last
twenty years and the needs for broadening the scope of issues to be addres-
sed in future in the quest to build a strong theoretical framework for the
study of family holidays that will be beneficial for both the tourism in-
dustry and for tourists. In doing so, the roles of children, and especially the
silencing of their voices, are accentuated to make a call for research that
provides better understanding of them as key actors in both family tourism
and child-friendly tourism.

Initial Thoughts on Research on Family Holidays

Family tourism research is not ,new" and long before the social turn in
tourism research, many researchers from a wide variety of research dis-
ciplines and traditions took an interest in family tourism. However, most of
this research can be labelled as vacation decision-making theory; theo-
rizations firmly grounded in traditional consumer decision-making theory
and consumer behavior theories. Coming into tourism research from a
consumer behavior and marketing background, the ,Nice Vacation®
(Blichfeldt, 2006) and ,Habits of Holidays® (Blichfeldt, 2007)studies were
the first studies | did on family holidays; at this stage of my research ca-
reer not being aware that findings on children’s roles in family holidays
would be the most important outcome of these exploratory pieces of rese-
arch. Both pieces of research were spurred by a nascent concern, and fun-
damental discomfort with, vacation decision-making theory’s uncritical
adoption of traditional consumer decision-making theory; casting vaca- tion
decision-making as high-involvement; tourists as information seeking and
rational consumers; and holidays being portrayed as the annual high- light
during people’s gray and dull lives.

The outset for the ,Nice Vacation® study was my critical stance towards
much tourism research treating tourist motivations as if they were rather
static, stable and independent of the changes people go through du- ring the
course of their lives. The fundamental idea behind the study was that, as
people’s everyday conditions and contexts change during the cour-
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se of their lives, travel motivations and experience aspirations relating to
holidays would also change. Obviously, at this point in time, much was al-
ready known about the major transitions in people’s lives as family life cyc-
le (FLC) theory and other evolutionary theories had already conceptualized
the phases and transitions between such phases that characterize the lives of
most people. The FLC is a multivariate concept, which is usually defined by
the age, marital status and employment status of the household head as well
as by the age of the youngest child. As all evolutionary models, the FLC
suggests that individuals go through distinct evolutionary phases — in the
case of the FLC familial phases. Expanding on travel career ladder the- ory
(which applies an evolutionary perspective to traveling and suggests that
the more experienced travelers become, the ,higher® they move up a ladder
equivalent to Maslow’s hierarchy of needs), travel career pattern theory
suggests that people develop travel careers, reflected in patterns of travel
motives, which change according to life context and/or accumulated travel
experiences, but not necessarily in the form of a progression over ti- me,
where individuals, step by step, ascend towards higher order fulfil- ments
as a laddering form of evolution.

The qualitative ,Nice Vacation® study suggested different ways in
which everyday life contexts (and especially stages in the family life cycle)
profoundly impacted which experiences people aspire for during their va-
cations. Even more importantly, informants’ accounts for their travel care-
ers suggested that they were highly aware of the type of experiences they
wish(ed) for at different times during their lives. Thus, informants seemed
to be very aware that the broad spectrum of vacations one can take qualifies
as a ,repertoire of experiencescapes‘. Especially interesting findings were
that (a) teenagers’ active detachment from their familial role as a child ma-
nifests itself through their being less interested in going on holiday with the
nuclear family as well as through an increased attractiveness of being with,
including travelling with, peers; (b) that infants and holidays ,don’t match",
making many couples engage in new, and less demanding, types of holidays,
when they have children; and (c) when the children become ol- der, parents
see holidays as an opportunity to do ,good parenting® by gi- ving their
children valuable experiences and memories (and ,grander* experiences, the
older the children get).

The same patterns emerged in the ,Habit of Holidays® (2007) study,
which suggested that it is too simplistic to define up-front holiday decision-
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making processes as extensive problem-solving. This study revealed three
patterns of holiday decision-making among research participants. First, to
people, who view holidays away from home as central to their lives, deci-
sion-making processes are often ‘habitualized’. Secondly, people for whom
holidays are of lesser importance rely on ad-hoc, low involvement decision-
making processes or simply ,tag along on family holidays. Thirdly, people
who have recently started to go on new types of holidays, are the only ones
engaging in extensive problem-solving, suggesting that institutionalization
and habitualization characterize many vacation decision-making processes.

The key contribution of these two studies is that they pointed to holi-
days, in westernized contexts, often being so integral and ,taken for gran-
ted® parts of people’s lives that vacation decision-making is habitualized
and institutionalized due to holidays often being defined more as a ,right"
than a privilege. However, at different points in life people change their
travel career patterns and seek out new types of holidays and the introduc-
tion of children into the family unit as well as changing needs of children as
they grow up often cause transitions in travel career patterns for parents,
who wish for their children to have the best possible holidays given their
age, competencies, needs, skills and wants. Accordingly, these two studies
suggest that a child-friendly holiday means something completely different
for the parents of a toddlers, a tween or a teenager.

Giving Voice to Children — or at Least to Tweens

Around the millennium, research on family holidays was based on the
assumption that parents qualify as reliable respondents; not only in regard
to their own needs, wants and desires, but also when researchers want to
understand the needs, thoughts, feelings, wants and desires of children. As
an example, Nickerson and Jurowski (2001:20) were only able to identify
one study within the travel and tourism literature that directly included
children’s voices (i.e. Cullingford’s 1995 study) leading them to conclude
that ,...for tourism there is a paucity of studies that examine children’s pre-
ferences®. To address these shortcomings, in 2009, | became involved in a
project that included qualitative interviews with 89 Danish tweens. The
study aimed to let children’s voices be heard in tourism research; an endea-
vor that seemed much needed at that time, or, as one of the interviewees (9
years old Mathilde) phrasedthis:
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I think you should listen to the children. It’s always the grown-ups who are
asked. *

At this point in time, research suggested that although children influ-
ence family vacation decision-making, they do so indirectly and their role is
defined as a rather passive one, where children would perhaps pester the
parents about going on holidays, but would not be involved directly in de-
cision-making processes and would, ultimately, submit to whatever choices
and decisions their parents made. At the same time, marketing researchers
had started to take a keen interest in the so-called ‘tweens’, people who are
8 to 12 years old and in between childhood and the teenage years. Hence,
the choice to do a study on tweens was both inspired by the marketing in-
dustry’s interest in (or invention) of ,the tween segment® and by pragmatic
and ethical considerations of this age group being more adequate and ac-
cessible research participants than younger children.

As presented in Blichfeldt et. al. (2010, 2011a) this study suggested that
tweens are consumers in their own rights; highly experienced tourists; very
active during up-front vacation decision-making processes; and wish for
(and have) a say in regard to issues as diverse as choice of destination and
which activities to do, what restaurant to dine at and how to balance the
needs and wants of all family members during the holidays. However, the
most important outcome of this study was that tweens were able to take on
the role as interviewees and in this role, were far more ,mature® in their ta-
ke on holidays, than existing research suggested at that time, or, to give voi-
ce to a few of the 8 to 12 years old interviewees:

I might nag a bit, but I may give in. I think it is a big thing to go on holiday
and it’s

better than nothing. You can’t always have it your way ".

, The other should also decide some things ... It’s not only the little ones that

are to be spoiled. The grown-ups should be so too .

, When | am on vacation | really prefer to spend time with my parents and sib-
lings.

You really want to spend time with your family when you are on holiday .

1t’s like, | don’t call my friends [when on holiday] because at that point in
time |

don’t want anything to do with my stressful life. Holidays are about being on
your

own and with your family .
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Child-Friendly Tourism: Being Safe to Be Free

The study on tweens, that was introduced above, only gives voice to
children aged 8 to 12, thus contributing to the silencing of younger children
in tourism research. In an attempt to contribute to better understandings of
younger children and child-friendly tourism, Mikkelsen and Blichfeldt
conducted a four-year research project on a type of holidaying known for
its safety and child-friendliness; i.e. caravanning at Northern European (in
this specific case, Danish) caravan sites. On the basis of this study, Mikkel-
sen and Blichfeldt (2015) discussed what ,children having a good time*
means in the context of the more mundane type of holidaying that caravan-
ning is. The paper draws on 210 qualitative in situ interviews with 437 pe-
ople spending the holidays at 5 different Danish caravan sites.

The study points to ,family time® and children’s ,own time® as inter-
dependent entities that allow for the balancing of social identities (pursued
through family time) and more individual interests (pursued through own
time). Compared to extant theory, caravanning seems to allow for more
,own time® and ,spouse time* for adults, because children have extraordi-
nary opportunities to engage in ,own time*. Furthermore, the study sug-
gests that ,real, quality family time® is best achieved insofar one ,has not
seen the kids for hours® in between the precious moments of thick sociality
and family togetherness that involve all family members.

The most important contribution of this study is the importance rese-
arch participants ascribed to caravan sites as ,safe places* that allow child-
ren to experience independence and provide room and opportunity for
childrento do things on their own, where exploration becomes asort of™ fo-
rerunnertoadultparticipation® (Matthews, 1992:37). Atthe five caravansi-
tes, children would play at designated play areas (i.e. bounded playgro-
unds with swing sets, jumping pillows, slides etc.), but, older children (and
younger children in the company of older siblings) would also play in non-
designated areas such as the shrubbery, the ,streets® and the site generally.
Older children would roam freely around the site on bikes, scooters or by
foot, or they would, for example, spend an entire afternoon building a pri-
mitive tree hut in the bushes. The discourse behind the acts and practices at
these caravan sites is ,freedom for the children® and as an example, one re-
search participant proudly told how her children engaged in unsupervised
play with children of different nationalities long before they understood
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any foreign languages. The interesting thing is that caravan sites are not
,safe places® per se, but become so due to guests actively performing a dis-
course of freedom and safety for children, or as a 32-year-old mother of two
younger children phrasedthis:

,Forthe kids, this is just a great way to get out and get to know other child-
ren. It’s just, they run to the playground and find tons of children to play with. So
they have freedom and the parents can relax — still keeping clued-in. As a parent
you feel safe. | just feel it is safe and if there is anything, they Il come back to the
tent. So they go and play and then they return. /¢ s free. But | mean, if you see a kid
crying, you take care of it, you don ’tignore a child crying. /¢ ’s just a very nice and
safe environment .

As exemplified by this mother of two, research participants do not voi-
ce or exhibit much anxiety, guilt or fear when they tell about ,not having
seen the kids for hours® (depending on age), but argue, that the children are
safe at the site — albeit they would not feel so in other holiday settings or
contexts. Compared to other holidays, where children’s time apart from pa-
rents tends to be organized, supervised and structured (exemplified by the
kid’s clubs at resorts), children’s own time at caravan sites is non-supervised
and non-organized, and can be so because adults define, and performati-
vely construct, these caravan sites as safe places, where children can, and
should, experience freedom.

The Family in Flux — The Cases of Extended and Non-Nuclear

Families

By 2018, the social turn in research and family tourism research has
encouraged many tourism researchers to place family and Kinship at the
center of research and consequently, in recent years, theory on how families
,do family® and perform ,thick sociality® during the holidays has matured,
pointing to an increasingly robust theoretical framework for studying fami-
lies, who bring with them domestic, everyday life roles, responsibilities and
relationships while holidaying. The social turn in tourism research has also
led to the development of a theoretical framework that puts the nuclear fa-
mily at the center of family tourism research, whereas family members be-
yond the nuclear core have, at large, been silenced. Drawing on 81 qualita-
tive in situ interviews with grandparents, who often or sometimes vacation
together with their grandchildren, Mikkelsen and Blichfeldt (2015) dig into
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the under-researched issue of grandparents and grandchildren vacationing
together and explore how grandparentsand grandchildren ‘“do’’ family du-
ring joint holidays. Although grandparent—grandchildren holidays resemb-
lenuclear family holidaysinanumber of ways, significant differences were
alsoidentified. Key differences arethat these holidays enable grandparents
and grandchildren to interact both more intensively and in ways they can-
not do (as easily) at home; are a means for grandparents to help and sup-
port their children; allow for grandparents and grandchildren to be both
together and apart; and are critical to how contemporary families enact and
‘“do’” family across generations; pointing to holidays as an important ele-
ment of how grandparents and grandchildren ‘do’’ family and as a child-
friendly means to intergenerational socialization.

Not only did tourism studies, twenty years ago, ignore some family
members (such as grandparents), but even more critically, it largely silen-
ced non-nuclear types of families. At the same time, Clift and Forrest (1999,
2000) pointed to gender and sexuality of travelers being under-researched
and in 2006, Waitt and Markwell (2006) argued that a ,gay gap® characteri-
zed the tourism literature. Clift and Forrest (1999) took a first step to inclu-
de homosexuals in the tourism research agenda, for example introducing the
idea that while some gay tourists seek out gay social life during the ho-
lidays and are likely to visit well-known gay destinations (such as Ibiza,
Grand Canary and Mykonos), others are more likely to visit non-gay desti-
nations. Blichfeldt et. al. (2011b) expanded on this argument by suggesting
that it might be the individual holiday (not the individual person) that is
,more’ or ,less® gay. Blichfeldt et. al.’s (2011b, 2013a, 2013b) empirical stu-
dies both included gay men and gay women and especially in regard to gay
women, some of their findings have major implications for child-friendly
family tourism and family tourism research agendas. For example, they ar-
gue that although some lesbian tourists resemble male gay tourists, others
differ so much from male gay tourists that they should not be treated as a
subset of a ,gay tourism* research agenda, but deserves to be portrayed by
a distinctive research agenda, that both interrelates with gay tourism rese-
arch and family tourism research. A key reason for this is that close to 50%
of lesbian couples plan to become parents at some point in their lives (Ama-
to and Jacob, 2004 — a percentage that may very well be much higher to-
day). Nevertheless, 15 years ago, the literature on gay and lesbian tourism

30 - Sivas Interdisipliner Turizm Arastirmalart Dergisi



hardly mentioned ,Rainbow families® (Amato and Jacob, 2004), hereby si-
lencing the issue that these particular families may have difficulties taking
holidays that are both gay-friendly and child-friendly, at the same time. One
of Blichfeldt et. al.’s (2013b) interviewees (a 38 years old woman, whose
partner was pregnant with their first child when the interview was done)
framed this issue as follows:

,I'mean, if | plan a sun, sea and sand holiday, | would consider going to Lesbos
because | know that many go there and that we could find a place where it was okay
to be [my girlfriend] and | — and now the little one is coming — so maybe a place
where it would be okay to be us, as parents, together with the little one wit- hout
being looked at strangely. I think that I will consider that more in the future because
we will come as a family and are maybe then easier to spot. Instead of just being two
friends then we actually come as a family with a child.

As exemplified by this quote, Blichfeldt et. al.’s (2013b) research par-
ticipants were concerned with how and where they would be able to go on
holiday as a family. In particular, the lesbian research participants poin- ted
to it being easier for them to not be ,spotted® as a homosexual couple when
they go on holiday than it is for gay men as others would often see two
women holidaying together as (girl)friends without considering their
sexualities. However, as lesbian couples start travelling with their child-
ren, their sexualities become more visible, both because of the visibility and
tangibility of parent-child relations and because they would enter to- urism-
scapes (such as family-friendly accommodations, child-friendly res-
taurants and amusement parks targeting families) where heteronormative
families are the ,norm*. The issue of not ,fitting into* the heteronormati- ve
characteristics of nuclear family holiday settings may also be critical for
single-parent families, as exemplified by the difficulties, Blichfeldt’s
(2013c) few single parents pointed out when they wanted their children to
experience the sociality and ,joy of making holiday friends® that is pos- sible
when holidaying where other families with children also stay. Alt- hough
research on both single-parent and rainbow family tourism is on the rise,
very little research digs into the issue of what a child-friendly and parent-
friendly holiday is, when the parents do not ,fit* heteronormative parenting
scripts, roles and characteristics.

As social and cultural institutions and contexts change, so do (and
should) understandings and conceptualizations of key social institutions
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such as ,family*. The studies introduced above all point to the need for more
nuanced conceptualizations of families as the nuclear family struc- ture is
increasingly being substituted by other family forms and structu- res. A
central question is how broad conceptualizations of families we need to
work with in future and whether it is relevant to also include non- human
family members? Sanders and Hirschman (1996) would argue yes, as they
define companion animals as friends and family members. Accor- ding to
Voith (1986) and Hirschman (1994), families with pets would also argue
yes, as 99 percent of pet owners define pets as family members and

80 percent of Hirschman’s interviewees spontaneously described their pets
as members of the family. Results such as these have made Hill et. al.
(2008:377) conclude that ,the household pet has worked its way up the
family tree® and Holbrook and Woodside (2008:377) argue that ,our ani-
mal companions emerge as beloved friends and, indeed, as full-fledged
members of the family".

Defining dogs (and other pets) as full-pledged family members has vast
implications for how families ‘do’ leisure and particularly holidays as the
holiday environment and context change families’ habits, routines and
practices. Although many families choose to leave the dog behind during
the holidays, dogs are the pet most often accompanying western families
when they travel. Based on extensive fieldwork, Blichfeldt and Sakacova
(2018) discuss how some families-including-dogs ‘do’ holidays and how
considerations about dogs as sentient beings with leisure needs not neces-
sarily identical to those of other family members impact the doings and
practices of these families during the holidays. In this study, roughly one
out of five family groups brought along their dog(s) when taking more
mundane holidays. A key finding is that dogs are not only full-pledged
members of many travel units, but also severely influence what activities
families do (and do not) engage in during the holidays. Furthermore, the
study points to these families needing accommodation, activities and att-
ractions that are both child-friendly and ,dog-friendly® and that the latter
type of ,friendliness® entails far more than tourists simply being allowed to
bring along the family dog. It is not my intention to suggest whether
conceptualizations and theorization of family tourism should in- or exc-
lude non-human family members, but this study does point to the sensiti-
vity of what ,friendly® tourism is, and should be, depending on our defi-
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nitions-in-use of family units and who are (or are not) members of these
family units.

Own Time and Family Time

As exemplified by the studies presented above, by now we know far
more about family holidays and the holidays, children go on together with
their families than we did around the millennium. Some of the key theoreti-
cal advancements we have seen during the last twenty years are that, fa-
mily holidays are critical for construction for family identities and connecti-
vity; that ,family time* and (both adults’ and children's) ,own time* are in-
terdependent entities that allow for the balancing of social identities (pur-
sued through family time) and more individual interests (pursued through
own time); that more mundane types of family holidays allow for ,own ti-
me"* and ,spouse time® for adults, because children have extraordinary op-
portunities to, safely, engage in ‘own time’ and interact with other children;
that ,real, quality family time® is best achieved in between the precious
moments of thick sociality and family togetherness that involve all family
members; and that tweens and teenagers (pro)actively engage in vacation
decision-making processes.

As research on family tourism is maturing, it becomes increasingly
clear that although the ideal of family togetherness has dominated wester-
nized discourses on family holidays, these discourses ignore individual fa-
mily members’ deep-seated needs for balancing levels of togetherness (fa-
mily time) and separateness (own time representing needs for freedom from
family commitments, roles and responsibilities) (Mikkelsen & Blich- feldt,
2015). One reason for the need to balance these two entities is that whereas
family togetherness allows family members to construct familial identities,
separateness allows individual family members to create and un- fold other
types ofidentities.

Blichfeldt and Smed (2012) argue that holidays can be used to actively
explore, frame, extend and/or reinforce the individual’s identities and as a
result, choosing which holidays to take with whom, doing what, when and
how, becomes a matter of choosing which identities we wish to construct by
means of a certain holiday. But if different holidays are means to construc-
ting different identities, it is problematic that the social turn in tourism stu-
dies emphasizes the parts of our identities that are anchored in familial ties

Sivas Interdisipliner Turizm Arastrmalar Dergisi * 33



and our roles as spouses, (grand)children, (grand)parents, siblings, kin etc.,
hereby largely ignoring social identities that refer to positional designations
that are not familial per se. Therefore, to better understand ,family time*,
we also need to know more about ,own time holidays® and how these ho-
lidays, that facilitate non-familial identity construction, feed into individual
family members’ personalities, needs and wants. One example of such rese-
arch is Blichfeldt and d’ Ambrosio’s (2018) case study of mancationing. In
this longitudinal study, they follow five Danish men (who at the outset only
knew each other because their sons go to school and play football together)
before, during and after they take a trip together. Although the study accen-
tuates how the trip feeds into these men’s male identities, the trip also feeds
into these men’s identities as dads, or in the words of one of the research
participants:

,The goal is also to form closer ties between us. And that’s been really great -
we 've been awesome at doing that. So on Monday, if we meet, we have completely
different relationships than we had before. Because we 've gotten much closer to one
another and that builds trust around our boys. So if *Luke’s son and Tom’s son+
getinto an argument, i¢ I/ be much easier to approach you, Luke, and say: ‘Let’s talk
about it’, than it’// be with other dads. This trip just means something. *

This research participant continues by arguing that if his son and one
of the other men’s son have a conflict, the trip enables him to pick up the
phoneand call to ask, what itgoing on ‘; something he® wouldn’t have done,
ifl didn ’tknowyou, | wouldn tdareto®. Asexemplified by thisquote, the ho-
lidays individual family members (in this case, fathers) take without the
rest of the family are likely to feed into familial roles and relationships. If
this is the case for all family members (and there seems to be no reasons
why it should not), then further research on such ,individual holidays",
and especially the trips children take without their families, could advance
understandings of what ,child-friendly® means for these children; not only
when they holiday with their families, but also when they do so with other
travel units (e.g. when taking a school trip, going to a soccer tournament or
going to visit a friend and his/her family). In regard to this issue it is also
important to mention that not all tourists come, directly, in contact with the
tourism and hospitality industry when they take a leisure trip and are the-
reforenotincluded in official tourism statistics. Thisis, forexample, the ca-
se inregard to many day-trips and/or when people engage in stay- or near-
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cationing, but even more so when they engage in VFF/VVFR (visiting friends
and family/relatives) tourism. Therefore, in future research should also co-
ver VFF/VFR tourism — both from visitors and host perspectives and espe-
cially when we wish to understanding children’s travelling.

CLOSING COMMENTS

The Blichfeldt (2007) study suggested that holidays are often so inter-
nalized and ,taken for granted® parts of people live and that vacation
decision-making is habitualized and institutionalized due to holidays often
being defined more as a ,right* than a privilege. However as most existing
research on family holidays, this study is firmly grounded in westernized
contexts and middle-class discourses. The over-representation of western
middle-class research participants paints a rosy picture of holidaying by its
exclusion of those that cannot afford to go on holiday. Hereby, research on
poor families and their holidaying (including, but not limited to, the sacrifi-
ces these families sometimes make to let a child go on a school trip; the
practices of sending the children to holiday with more economically afflu-
ent kin and relatives; and social tourism for children in the form of summer
camps) is close to non-existing, making us forget that holidaying is certainly
not a ,right®, but oftentimes an unattainable privilege for many children.
Extant research not only, to a large extent, silences those that cannot afford
to travel for leisure purposes, but it also tends to silence children and family
holidays situated in non-western national and socio-cultural contexts. | ho-
pe this conference becomes a critical part of our research and industry
communities’ journey to expand research on children and family holidays
to beyond middle-class discourses and westernized contexts.

As mentioned previously, extant research emphasizes nuclear families,
hereby not paying due attention to the issue of extended families and holi-
daying. One of the studies introduced above tried to contribute to the clo-
sing of this research gap by introducing the issue of three-generational ho-
lidays and how grandchildren-grandparent holidays facilitate thick socia-
lity across generations. Globally, longevity is increasing and it has become
the norm in most Western societies, making the European Union point to
population ageing as one of the greatest social and economic challenges fa-
cing the EU. But not only longevity is increasing, so is the number of older
adults that live active lives and continue to go on holidays throughout life.
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Asyearsofshared lives between generations increase, Bengtson (2001) ar-
gues that the role of grandparents in socializing and supporting grandc-
hildrenislikely tobecome increasingly importantand Kemp (2007, p. 857)
argues that ,increasing longevity has created the opportunity for more
grandchildren to know more grandparents for longer than ever before‘.
Increased longevity makes it imperative that we further study holidays asa
way for grandparents and grandchildren to perform thick sociality, bond
across generations and to ,know* each other better. Even more impor-
tantly, it points to needs for innovative tourism products that are simulta-
neously child-friendly and ,olderadult friendly* (including, butnot limited
to, issues of physical accessibility) — innovative endeavors that would signi-
ficantly benefit from timely and trustworthy research.

Finally, existing research’s emphasis on nuclear families’ holidays is
also problematic because the nuclear family may not be the most common
family compositions in future. At present, we see a rise in other family
forms such as binuclear families, blended families, single-parent families,
rainbow families, non-cohabitating family units, and children having more
homes and being members of more than one family unit. For children, this
means that their ,holiday bricolage® may cover many different holidays,
taken with different people (such as when a tween goes on holidays with
her mother, grandmother and adult stepsister; takes another holiday with her
father and his ,new" family; spends Christmas with her extended fa- mily on
her mother’s side; goes on a school trip with class mates; on an extended
weekend with her soccer team; and/or spends a weekend with her father’s
ex). If we want to truly understand what holidays mean for child- ren, then
we need to give voice to these children and try to understand the bricolages
and assemblages of holidays that characterize their lived lives; questioning
the tendency to define them simply as their ,parent’s children® and digging
into the multiplicity of roles and relationships that feed into the wide variety
of holidays they partake in.

In conclusion, current trends as pointed out in this paper draw a sketch
of increased flux, fluidity, mobility, mobilization and heterogeneity in
family tourism; pointing to hitherto unseen patterns, practices and per-
formances within family tourism to be issues that researchers and practitio-
ners need to deal with in future. In this quest, the issue of child-friendliness
becomes a critical issue to be scrutinized, discussed and understood.
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